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Summary. The article is devoted to the analysis of effective business
communication in the system of accounting and taxation. It is well-founded that
the field of business communication is an interdisciplinary field that involves a
variety of experts, including researchers in the field of communication, business
management, organizational psychology, and related disciplines. The need to
establish effective communications in the accounting and taxation system has
been established for many reasons, in particular: information exchange, decision-
making, problem solving, coordination, employee engagement, customer
relations, negotiation and persuasion. Business communication is vital in
accounting because it ensures accuracy, transparency and availability of

financial information.

International Scientific Journal “Internauka’. Series: “Economic Sciences”
https://doi.org/10.25313/2520-2294-2023-11




International Scientific Journal “Internauka”. Series: “Economic Sciences”
https://doi.org/10.25313/2520-2294-2023-11

The article substantiates strategies for improving communication within
the accounting function and taxation, in particular, consistency of documentation
helps to reduce the number of errors and misunderstandings, investment in
reliable accounting software optimizes financial processes, development and
documentation of clear communication protocols and procedures in accounting
should include reporting guidelines, data exchange and internal communication,
written and oral communication courses, as well as technical training in
accounting software, application of strict data security measures to protect
confidential financial information.

Key words: business communication, accounting, taxation, forms of
communication, business management, verbal communication, written
communication, non-verbal communication, visual communication, digital

communication.

Anomauia. Cmamms npuceiuenHa auanizy eQexmusHoi 0ino6oi
KOMYHIKayii 6 cucmemi 0yxeanmepcokoz2o O0ONIKY ma ONnooamKy8aHHs.
Ob6rpynmosano, wo 2any3b O0il0B020 CNIIKYBAHHA € MINCOUCYUNTIHAPHOIO
obnacmio, AKa 3a1y4a€ PI3HOMAHIMHUX eKCnepmis, ¥ MmoMy YUcii 00CHIOHUKIB
eanysi KoMYHIKayii, ynpaeniHHs OI3HecoM, Op2aHi3ayitiHoi ncuxonolii ma
CYMIDICHUX OUCYUNJIIH. Bcmanosneno neobXioHicmy HANA200XHCeHHS eheKmUsHUX
KOMYHIKayil 6 cucmemi 00Ky i on00amKy8ants 3 6a2amvox NpuduH, 30Kpema.
00MiH iHGOpMayiero, nputiHAMmMs pilleHsb, sUPiueHHS npooiem, KOOpouHayis,
3QNy4YeHHsT NpayiBHUKIB, GIOHOCUHU 3 KIIEHMAMU, 6e0eHHs Nepe2osopis i
nepexonauns. /[inoge CniiKy8amuHsa € HCUMMEBO BANCTUBUM Y OYXeAIMEPCLKOMY
007liKy, OCKIIbKU BOHO 3abe3neyye mouHiCMmb, Npo30picmb I OOCMYNHICHb
Qinancosoi inghopmayii.

Y cmammi obrpynmosano cmpamezii 011 NOKpauwjeHHs KOMYHIKayii 6
pamkax oyxeanmepcvkoi QyHKYii ma onooamky8aHus, 30Kpema y3200H4CeHICMb

0OKyMeHmayii 0onomazae 3meHwumy KilbKicmb HOMUNOK | Henopo3yMiHb,
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ingecmuyisi 8 Hadiline Oyxeanmepcvbke NpocpaMHe 3a0e3neyeHHs: ONMUMI3YE
Qinancosi npoyecu, po3podoKa ma 3a00KYMEHMYBAHHS YIMKUX KOMYHIKAYIHUX
NpOmMoKoie ma npoyedyp 6 Oyxeanmepii NOGUHHO GKIIOUAMU BKA3IBKU U000
38imHOCMI, 0OMIHY OAHUMU MA BHYMPIUWHBLOI KOMYHIKAYTL, KYPCU NUCbMOBO20 MdA
YCHO20 CRIIKYBAHHS, a4 MAKOMNC MEXHIYH)Y NI020MO6KY 3 0yXeaimepcbKozo
npPOCPAMHO20 3a0e3neyenHsl, 3aCMoCY8aHHs CYBOPUX 3AX0018 be3neKku 0aHux 0
3axucmy KoOH@Gioenyilinoi ¢pinancosoi ingpopmayii.

Knwuoei cnoea: Oinoge  cninkysammus, — Oyxeanmepcokuii 007K,
Onoo0amKy8anHs, Qopmu KOMYHIKayii, ynpaeninus Oi3HecoM, 6epOAbHI
KOMYHIKayii, nucbMmoee CRIIKY8AHHA, He8epOAIbHI KOMYHIKAYIL, Bi3)albHi

KOMYHIKayii, yugposi komynikayii.

The statement of the problem. Business communication refers to the
exchange of information, ideas, and messages within an organization or between
different parties in the business world. It is a fundamental aspect of running a
successful business and encompasses various forms of communication, including
verbal, written, and non-verbal methods.

An analysis of the latest research and publications. The field of business
communication 1s an interdisciplinary area that involves various experts,
including researchers from communication studies, business management,
organizational psychology, and related disciplines. Several scientists and
researchers [1; 2; 5] have contributed significantly to the study and understanding
of business communications. Some notable figures in this field include Marshall
McLuhan, Herbert Simon, Peter Drucker, W. Barnett Pearce an others.

Known for his work in media theory, McLuhan's insights on how
communication technologies shape human perception and influence business
interactions are influential in the field of business communications [4].

A Nobel laureate 1n Economics, Herbert Simon contributed to decision-

making theories and organizational behavior. His work laid the groundwork for
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understanding rational decision-making processes and information processing in
business communication [7].

While primarily recognized for Peter Drucker’s contributions to
management theory, he emphasized the importance of effective communication
in business and organizational success. He highlighted the significance of clear
and efficient communication for effective management [8§].

These researchers and many others [3; 6] have explored various aspects of
business communication, including interpersonal communication, written and
oral communication, cross-cultural communication, negotiation, conflict
resolution, and technology's impact on communication within the business
environment. Their work has significantly contributed to understanding the
dynamics and strategies for effective communication within the corporate world.

Formulation of the objectives of the article (statement of the problem).
The objectives of the article are to investigate the reasons of effective business
communication, the need to establish effective communications in the accounting
and taxation system, the strategies for improving communication within the
accounting function and taxation.

Exposition of the main material of the study with full justification of
the scientific results obtained. Effective business communication is crucial for
the following reasons:

- information sharing (usiness communication helps convey essential
information, such as company policies, procedures, goals, and objectives, to
employees, stakeholders, and customers);

- decision-making (it facilitates the decision-making process by providing
relevant data and insights to management and teams, enabling them to make
informed choices);

- problem solving (when issues or challenges arise, effective
communication allows for the sharing of ideas and perspectives, leading to

collaborative problem-solving);
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- coordination (in a business setting, teams and departments must
coordinate their activities to achieve common goals. Communication ensures that
everyone is on the same page and working toward the same objectives);

- employee engagement (clear and transparent communication fosters
employee engagement, motivation, and a sense of belonging within the
organization. It helps build a positive workplace culture);

- customer relations (businesses communicate with customers through
various channels, such as marketing materials, customer support, and sales
interactions. Effective communication with customers is essential for building and
maintaining strong relationships;

- negotiation and persuasion (in negotiations and sales, effective
communication skills are critical for persuading clients, partners, or suppliers to
agree to terms that benefit all parties).

Business communication can take various forms, including verbal
communication, written communication, non-verbal communication, visual

communication, digital communication (Fig. 1).

and presentations. Effective verbal communication involves clarity, active listening, and appropriate

Verbal Communication. This includes face-to-face meetings, phone conversations, video conferences,
tone.

Written Communication. Written communication encompasses emails, memos, reports,
proposals, and other written documents. It requires clarity, proper grammar, and organization.

Non-Verbal Communication. Non-verbal cues such as body language, facial expressions, and
gestures can convey messages and emotions without words.

convey information effectively, especially in presentations and reports.

> Visual Communication. This includes the use of visuals like charts, graphs, and images to

increasingly important. It includes communication via email, social media, messaging apps, and

Digital Communication. With the advent of technology, digital communication has become
collaborative tools.

Fig. 1. Forms of business communication in accounting and taxation
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Business communication is the lifeblood of any organization, as it enables
the flow of information, collaboration, and decision-making necessary for
success. Effective business communication requires not only clear and concise
messaging but also an understanding of the audience and the appropriate medium
for each situation.

Business communication is critically important in the field of accounting
and taxation for several reasons:

1. Accuracy and Clarity of Financial Information: Accountants are
responsible for preparing and presenting financial reports, statements, and records
that accurately reflect the financial health and performance of a business.
Effective communication ensures that these financial documents are clear,
accurate, and understandable to various stakeholders, such as management,
investors, regulators, and auditors.

2. Compliance with Regulations: Accounting involves adhering to various
accounting standards and regulatory requirements, such as Generally Accepted
Accounting Principles (GAAP) or International Financial Reporting Standards
(IFRS). Effective communication ensures that financial reports comply with these
standards and regulations, reducing the risk of legal and financial penalties.

3. Auditing and Financial Analysis: Auditors and financial analysts rely
on the information provided by accountants to assess the company's financial
health and make informed decisions. Clear and well-communicated financial data
facilitate the auditing and analysis processes, making it easier to identify
discrepancies or areas that need attention.

4. Management Decision-Making: Accountants often provide financial
information to company management to assist in decision-making. Effective
communication helps managers understand the financial implications of different
choices and make informed decisions that align with the organization's goals and

financial stability.
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5. Investor Relations: Publicly traded companies must communicate their
financial performance to shareholders and potential investors. Transparent and
accurate financial reporting is crucial to maintaining investor trust and attracting
investment.

6. Risk Management: Accountants play a key role in assessing financial
risks and proposing strategies to mitigate them. Effective communication ensures
that risk-related information is conveyed clearly to relevant parties, enabling
proactive risk management.

7. Tax Compliance: Tax accounting requires accurate reporting of
financial information to calculate and pay taxes correctly. Poor communication
can lead to errors in tax filings, potentially resulting in legal and financial
consequences.

8. Client Relations (for Accounting Firms): For accounting firms and
individual accountants, strong communication skills are essential for building and
maintaining client relationships. Clients rely on accountants to explain financial
matters, answer questions, and provide guidance on financial decisions.

9. Interdepartmental Collaboration: Within an organization, accounting
departments often need to collaborate with other departments, such as sales,
procurement, and human resources. Effective communication facilitates the
exchange of financial information and ensures that financial transactions are
recorded accurately.

In summary, business communication is vital in accounting because it
ensures the accuracy, transparency, and accessibility of financial information.
Accountants need to communicate complex financial data in a clear and
understandable manner to various stakeholders, helping them make informed
decisions and comply with legal and regulatory requirements. Effective
communication is at the core of maintaining financial integrity and trust in the

accounting profession.

International Scientific Journal “Internauka’. Series: “Economic Sciences”
https://doi.org/10.25313/2520-2294-2023-11




International Scientific Journal “Internauka”. Series: “Economic Sciences”
https://doi.org/10.25313/2520-2294-2023-11

Improving business communication in accounting is essential for accuracy,
transparency, and effective collaboration. There are some strategies to enhance
communication within the accounting function. Ensure that financial transactions
and records are meticulously documented. Use standardized formats for reports,
statements, and spreadsheets. Consistency in documentation helps reduce errors
and misunderstandings. Invest in robust accounting software that can streamline
financial processes, improve data accuracy, and generate standardized reports.
These tools can also facilitate data sharing and collaboration among team
members. Develop and document clear communication protocols and procedures
within the accounting department. This should include guidelines for reporting,
data sharing, and internal communication.

Hold regular team meetings to discuss ongoing projects, address
challenges, and share updates. These meetings foster collaboration and ensure
everyone is on the same page. Provide training and ongoing education for
accounting staff to enhance their communication skills. This can include courses
in written and verbal communication, as well as technical training on accounting
software. Use email effectively by keeping messages concise and to the point.
Clearly label attachments and provide context for the information being shared.
Encourage timely responses and set expectations for email communication.
Ensure that accounting terminology and jargon are standardized within the
department. Foster collaboration between the accounting department and other
departments within the organization, such as finance, operations, and sales.
Regular communication with other teams can help align financial goals and
strategies. Consider the appropriate communication channels for different
situations. Some matters may require face-to-face meetings or video conferences,
while others can be handled via email or messaging apps.

It i1s also important to incourage feedback from team members and
stakeholders. Constructive feedback can help identify areas for improvement and

enhance communication processes. Develop strategies for resolving conflicts or
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disagreements within the accounting team. Encourage open and respectful
communication when addressing differences of opinion. Implement strict data
security measures to protect sensitive financial information. Clearly communicate
the importance of data security to all team members and ensure compliance with
data protection regulations.

Regularly review and assess communication processes within the
accounting department. Identify areas where communication can be streamlined
or enhanced and make necessary adjustments. Effective communication starts at
the leadership level. Leaders in the accounting department should set an example
by communicating clearly, providing guidance, and fostering a culture of open
communication. Pay attention to external communication with clients, auditors,
regulators, and other stakeholders. Ensure that all external communications are
accurate, compliant, and aligned with the organization's values.

Conclusions from this study and prospects for further research in this
direction. Improving business communication in accounting requires a
combination of clear processes, training, technology, and a commitment to
ongoing improvement. By enhancing communication within the accounting
function, you can contribute to better financial management and decision-making

In your organization.
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