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Summary. Introduction. This study explores the transformative impact of
educational innovations on sustainable economic development, with a particular
focus on the role of creative education. The research is based on comprehensive
economic analysis and the utilization of MediaStar as a prominent subject of
investigation. MediaStar is an educational company known for its progressive
approach to creating online courses using modern technologies. These courses

encompass various fields, including artificial intelligence, machine learning,
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economics, and finance, serving both students and professionals and providing them
with valuable knowledge and skills.

The research delves into the influence of creative educational programs
offered by MediaStar in various economic domains. Significant emphasis is placed
on media literacy as a critical aspect of the study, given its pivotal role in the
development of the media industry. The study demonstrates that individuals who have
undergone training at MediaStar are better equipped for critical analysis of media
content, which enhances trust in news and information sources. This, in turn,
significantly impacts advertising economics, journalism, and the realm of social
media.

Purpose. The objective of this study is to analyze the influence of educational
innovations on sustainable economic development, with a specific focus on the role
of creative education. The research is based on a comprehensive analysis of
economic factors and the use of MediaStar as a key subject of investigation.

Materials and Methods. To achieve the stated objective, this study employed
the analysis of economic data, statistical methods, and information obtained from
MediaStar's educational programs. The research methodology involved data
collection and analysis, result comparisons, and drawing conclusions.

Results. The study demonstrates that creative education provided by
MediaStar influences the preparation of professionals in various economic sectors,
providing them with valuable skills and knowledge. Graduates of MediaStar
programs effectively apply their knowledge in the fields of information technology,
finance, and economics.

Perspectives. The research indicates the potential impact of creative education
on economic development and society. The possibility of combining quality

education and innovation may contribute to further growth and development.
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Anomauia. Bcmyn. [lana poboma oocniosxcye mpaunchopmayitiHuti 8naus
OCBIMHIX [THHOBAYIU HA CMANULL eKOHOMIYHUL PO3BUMOK, 3 OCOOIUBUM AKYEHMOM HA
PpOonb KpeamugHoi ocgimu. Jlocniodcenns 6azyemovcs Ha 8CeOIYHOM)Y eKOHOMIYHOMY
ananizi ma euxopucmanui Komnauii MediaStar sk eusmaunoco 00'ekma
oocnioxcenns. MediaStar - ye oceimus Komnawis, 8i0oMma C80iM nepeodosuM
ni0OX000M 00 CMBOPEHHS OHIIAUH-KYPCI8, PO3POOJICHUX 3 GUKOPUCMAHHAM CYYACHUX
mexHonoeiu. i kypcu oxonaioloms pisHi 2any3i, 6KAIOYAIOYU WMYYHUU [HMELEeKM,
MauwiuHHe HAB84aHHs, eKOHOMIKY ma (iHaucu, 00Cay208youu K Cmyo0eHmis, max i
npocghecionanis, 3abe3neuyrouu ix YiHHUMU 3HAHHAMU MA HABUYKAMU.

ocniooicennss cmocyemubcs 6n1U8Y KpeamusHux ocgimuix npozpam MediaStar
8 PI3HUX 2ANY35X eKOHOMIKU. Benukuti akyenm cmasumovcsi Ha mMediazcpamomuocmi
SAK BANCIUBOMY ACNEKMI OO0CNIONCeHHs, OCKIIbKU 80HA BIOI2pAE KIIOYO08) POJib Y
po3eumky meodia-inoycmpii. Jlocniodcenuss noxasye, wjo 0coou, SKi ApOUULIU
Haeuanusa 6 MediaStar, kpawe nidcomosneni 00 KpUmMu4H020 AHANI3) MEOIUHO20
KOHMeHmy, Wo NOKpawye 008ipy 00 Ho8uH ma odxcepen ingopmayii. Lle, 6 ceoro
yepey, Mae Cymmeeull NU8 HA PEeKIaMHy eKOHOMIKY, JHCYPHANICMUKy ma cgepy
coyianvHux meoia.

Mema. Memow 0anozo 00cniodceHHs € NPOAHANI3Y8AMU GNAUE OCBIMHIX
IHHOBAYIU HA CMAIULU EeKOHOMIYHUL PO3BUMOK, 30Cepeddcyiouu yeacy Ha poJi
KpeamusHoi oceimu. Jlocniodcennsi 6a3yemvcsi HA  KOMNAEKCHOMY — AHANI3]
eKOHOMIUHUX (hakmopie ma eukopucmauui xomnawuii MediaStar sax xknowoeo2o
00'exma docniodcennsi.

Mamepianu i Memoou. [[nsa OocsenenHs nocmasnienoi memu, 8 OaHOMYy

00CNIOJHCEeHHI OYI0 BUKOPUCMAHO AHANI3 eKOHOMIYHUX OaHUX, CMamucmuiui
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mMemoou, a makoxc IiHgopmayito, ompumany 3 oceimuix npozpam MediaStar.
Memooonoeia oOocniodxcenns nepedbauana 30ip ma awaniz OAHUX, NOPIBHAHHS
pe3yibmamie i 6u6e0eHHsl BUCHOBKIG.

Pesynomamu. Jlocnioscenns nokasye, wo KpeamusHa o0cCg8ima, HAOAHA
komnanicto MediaStar, ennueae Ha niocomosky axieyie y pisHUX 2any3sx
EeKOHOMIKU, 3a0e3neuyrouu ix YIHHUMU HABUYKAMU mMa 3HAHHAMU. Bunyckxnukxu
npoepam MediaStar egexmusno euxopucmosyroms C60i 3HAHHA 6 2aNY3i
iHGhopmayitinux mexHon02il, QIHAHCI8 Ma eKOHOMIKU.

Ilepcnexmusu. Jlocnioacenus ceiouumes npo nOMeHYitiHUU 6NIU8 KpeamusHoi
0CGIMuU HA EKOHOMIYHUL pO36UMOK ma cycnintbcmeo. Moowaugicms noeoOHauHs
SAKICHOT 0Cc8imu ma iHHO8ayill Modice CNPUSIMU NOOAIbULOMY POCMY I PO3GUMK).

Knrouosi cnoea: xkpeamusna oceima, eKOHOMIYHUU PO3BUMOK, OCBIMHI

innosayii, MediaStar, meodiacpamomuicms, iHghopmayitini MexHo102ii.

Problem statement in a general sense and its connection to significant
scientific or practical tasks is as follows. In the contemporary world of education
and economics, there is a need to explore ways to foster innovation and economic
development. In this context, creative education, emphasizing the development of
creativity and innovative skills, may be a key factor in stimulating economic
innovations and ensuring sustainable growth.

However, questions arise about how precisely creative education impacts
economic development and to what extent it is effective in addressing contemporary
economic challenges. It is essential to understand which specific aspects of creative
education have the most significant potential in supporting economic innovations
and business growth. It is also crucial to identify the mechanisms and tools of
creative education that can be successfully implemented in the modern economy to

achieve sustainable innovative solutions.
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The purpose of this research is to investigate the role of creative education as
a catalyst for economic innovations and gain insights into its potential in the context
of contemporary challenges for businesses and the overall economy.

Analysis of recent research and publications. In scientific works of both
domestic and foreign experts. In the recent academic literature, a plethora of
esteemed scholars has delved into the field of educational economics, shedding light
on the intricate interplay between education and economic development. Some of
these notable researchers and their significant contributions include: Patricia A.
Wilson, who authored the monograph "Education and Economic Growth: A Holistic
Perspective" [1]. Her work offers a comprehensive examination of the multifaceted
relationship between education and economic development. Robert J. Anderson and
Sarah E. Carter, known for their influential article "Innovations in Teaching
Economics: Bridging Theory and Practice" [2], which provides an in-depth analysis
of innovative teaching methods and their implications for economic education. Karen
M. Mitchell, David W. Turner, and Pamela S. Parker, in their research paper
"Empowering Economic Literacy: The Role of Active Learning in Economics
Principles" [3], delve into the impact of active learning and media literacy on
economic education. Jennifer S. Robinson, who contributed to the discourse with her
work "Rethinking Higher Education: The Economics of Experiential Learning" [4],
offering fresh insights into experiential learning and its contributions to economic
growth. Thomas R. White, the author of "Transforming Economic Education: A
Paradigm Shift with Service-Learning" [5], explores the integration of service-
learning into economics education, contributing to a well-rounded educational
experience. Barbara J. Adams, in "Economics Education in the Digital Era: A Case
for Active Learning" [6], emphasizes the significance of active learning methods and
their impact on economic education. Sarah L. Collins and Jonathan P. Turner, known

for the paper "Personality Traits and Learning: Navigating Gender Disparities in
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Economic Education" [7], explore pedagogical approaches to address gender
disparities in education and their economic implications. In his research, the scholar
Yurii Dudka [8] explores a crucial aspect of the interplay between creative education
and the modern economy in the context of globalization. He points out that in the
contemporary world, where rapid changes and innovations have become the norm,
education demands creative approaches to prepare the younger generation for the
realities of the modern economic landscape. In his study, he analyzes the impact of
creative education on fostering innovation and its role in preparing professionals who
can contribute to various economic sectors, such as information technology, artificial
intelligence, and more. The approach advocated by companies like MediaStar
encourages students to think unconventionally, analyze complex problems, and find
new ways to solve challenges. This research underscores the importance of creative
education in preparing the younger generation for the challenges of economic
development and globalization.

These distinguished scholars, in conjunction with those previously mentioned,
have collectively expanded our understanding of the complex relationship between
education and economics, offering valuable insights and paving the way for future

research in this dynamic field.

Formulation of Article Goals. This article explores the contemporary
landscape of media literacy in the field of education, with a specific focus on the
economic impact of MediaStar. The core objective is to identify the pivotal factors
that influence the levels of media literacy within educational institutions, particularly
in relation to the role of MediaStar, and to establish their correlation with economic
processes. The article is dedicated to the task of devising strategies to enhance the

media literacy system, ensuring the quality of education, and facilitating the
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sustainable development of educational institutions. It acknowledges their significant
influence on economic growth and dynamics.

Materials and Methods. In pursuit of our research goals, we applied a
multifaceted approach. This involved a comprehensive analysis of economic data,
the utilization of statistical methods, and the integration of insights derived from
MediaStar's educational initiatives. The research methodology encompassed various
stages, such as data collection, rigorous analysis, comparative evaluation of
outcomes, and the formulation of well-founded conclusions. Furthermore, we
incorporated a qualitative assessment of the impact of creative education in tandem
with innovative practices on the landscape of economic development.

Presentation of the main research material. In the modern world, where
rapid changes and innovations have become the norm, education requires creative
approaches to prepare the younger generation for the realities of the contemporary
economic landscape. MediaStar TV School serves as an example of educational
institutions that embrace a creative approach to learning. Their educational programs
go beyond mere information delivery; they stimulate students to think
unconventionally, analyze complex problems, and find new ways to solve
challenges.

Creative education significantly influences economic development. It
produces talents that can drive innovation and contribute to critical industries.
MediaStar TV School, through its educational programs, instills creative thinking
skills in students that can be applied in various sectors, such as information
technology, artificial intelligence, and other segments of the economy. Graduates of
MediaStar TV School actively engage in the creation of innovative products and
services that support economic growth.

MediaStar TV School enhances education accessibility through the adoption

of modern technologies and learning platforms. This reduces barriers to access
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quality education, a crucial aspect in preparing skilled professionals and fostering
economic development.

MediaStar TV School designs and offers online courses based on
contemporary technologies actively used by students and professionals in the field
of information technology. These educational resources play an essential role in
preparing skilled specialists who are driving innovative products and services in the
information technology sector. They are crucial in ensuring economic sustainability
and shaping a modern information society.

This article explores how a creative approach to education, exemplified by
MediaStar TV School, influences economic innovations and its significance for
economic development. It also investigates the specific steps taken by MediaStar TV
School to promote innovations across various economic sectors.

The interaction between educational companies, such as MediaStar, and a
state's economic potential plays a significant role in the modern economy. This
interaction contributes not only to the preparation of qualified personnel but also to
the formation of an educated population capable of actively participating in the
country's economic life.

MediaStar develops and offers online educational courses based on modern
technologies. A significant part of their activity involves training in artificial
intelligence and machine learning. Statistical data demonstrate a remarkable increase
in the number of MediaStar program graduates from 2015 to 2020 (see Table 1). This
growth is a result of the high demand and relevance of the knowledge acquired

through these programs.
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Table 1
Growth in the Number of MediaStar Program Graduates from 2017 to 2022

Number of employed in % of graduates working

Year Number of Graduates the tech sector in the tech sector
2017 514 121 23.54085603
2018 752 172 22.87234043
2019 1273 280 21.99528672
2020 1457 440 30.19903912
2021 2235 725 32.43847875
2022 4011 801 19.97008227

Statistical data analysis also reveals an essential fact: MediaStar program
graduates actively apply their knowledge in high-tech industries.

Media Literacy. MediaStar cultivates educational programs that assist learners
in developing media literacy. The ability to analyze and critically evaluate media
materials is of significant importance for the growth of the media industry. For
instance, citizens who have undergone MediaStar training can more effectively
detect fake news, contributing to trust in news and information sources. This impacts
the advertising economy, journalism, and the influence of social media.

MediaStar is actively involved in nurturing educational programs that focus
on enhancing media literacy among learners. The significance of media literacy
cannot be overstated, especially in the context of the rapidly evolving media industry.
By providing educational resources that help individuals develop the skills to analyze
and critically evaluate various forms of media content, MediaStar plays a crucial role
in empowering its learners.

One of the key implications of MediaStar's efforts in fostering media literacy
1s its positive impact on combating the proliferation of fake news. In today's
information age, the ability to discern credible sources from misinformation is

invaluable. Individuals who have undergone training with MediaStar are better
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equipped to identify and scrutinize misleading or inaccurate information. This, in
turn, contributes to building trust in news outlets and other sources of information.
The ripple effect of this increased trust is multifaceted.

Firstly, the advertising economy benefits significantly from a discerning and
well-informed audience. Advertisers can have confidence that their messages are
reaching consumers who are less likely to be misled by false or exaggerated claims.
This enhances the effectiveness of advertising campaigns and ensures that ad
expenditures yield higher returns on investment.

Secondly, the field of journalism reaps the rewards of a more media-literate
society. Trustworthy journalism is the cornerstone of a functioning democracy, as it
ensures that citizens are well-informed about critical issues. MediaStar's
contributions to media literacy directly support the journalism sector by fostering a
population that can critically engage with news content and separate fact from
fiction.

Lastly, the influence of social media is also deeply intertwined with media
literacy. In an era where misinformation can spread rapidly through online platforms,
MediaStar's educational initiatives have a positive impact on mitigating the influence
of false narratives. Users who have completed MediaStar programs are more
discerning consumers of online content, which can help in curbing the viral spread
of fake news and unsubstantiated claims.

MediaStar's commitment to cultivating media literacy among its learners goes
far beyond the realm of education. It has broader implications for trust in news and
information sources, the effectiveness of the advertising industry, the integrity of
journalism, and the influence of social media in today's information-driven society.

The growth in the population's level of education contributes to an increase in
labor productivity. According to research, the level of labor productivity is

significantly higher among individuals with higher education in developed countries.
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For example, in the United States, people with bachelor's degrees and higher earn
higher wages and exhibit greater labor productivity. MediaStar, by offering modern
educational programs in media literacy, enhances the productivity and
competitiveness of its graduates in the job market.

Education also plays a crucial role in reducing unemployment rates. People
with higher education are in higher demand in the job market and have more
employment opportunities. According to the U.S. Bureau of Labor Statistics, the
unemployment rate among high school dropouts is twice as high as among
individuals with higher education. MediaStar, by providing educational courses on
media literacy, helps graduates acquire in-demand skills, contributing to their
successful integration into the job market.

It is worth noting that education contributes to the increase in a country's
income. Studies show that the level of education among the population correlates
with the overall economic growth of a country. For instance, the United States'
national income is increasing thanks to its high level of education and workforce
qualification. MediaStar, by providing educational programs, enhances the
qualifications of the workforce and, consequently, impacts overall economic growth.

Education plays a key role in the development of new economic sectors. Many
modern technological industries, such as information technology and biotechnology,
require highly skilled professionals. Education provides the training for these sectors
and contributes to innovative development. MediaStar develops and offers
educational courses based on modern technologies, facilitating the preparation of
qualified professionals in the fields of information technology and media.

Acquiring skills and competencies in media literacy aids in combating
misinformation and fake news. This contributes to providing a quality flow of
information and trust in the media, which, in turn, affects the advertising economy,

journalism, and the influence of social media. MediaStar implements innovative
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media literacy teaching methods, which help citizens more effectively identify fake
news and contribute to trust in information sources.

Based on the above, education, particularly media literacy, has a decisive
impact on the economic component. It enhances labor productivity, reduces
unemployment, increases a country's income, and fosters the development of key
economic sectors. MediaStar has contributed to this process by providing innovative
educational programs in media literacy, which also have a positive impact on the
advertising economy, journalism, and social media.

Workforce Development. MediaStar collaborates with companies to prepare a
workforce that meets the demands of the modern economy. For instance, by
educating specialists in cybersecurity, MediaStar contributes to reducing
vulnerabilities in information systems, which is critically important for the financial
and technological sectors.

MediaStar has introduced innovations and developed a formula for assessing
the impact on the quality of media education, taking into account various aspects of
this influence, including the quality of education, the number of educated individuals,
economic expenditures, time, and innovations. This formula can be used to evaluate
the impact of the quality of media education on the economy and societal
development, an area to which MediaStar dedicates significant attention and
resources for continuous improvement and development.

A=QxN)+(SxOC)-(ExT)+1

Where:

- ( A) - Assessing the Impact of Quality Media Education on Economic and
Societal Advancement.

- ( Q) - Quality of media education. This factor is assessed using specific
metrics and indicators that measure the accessibility and effectiveness of media-

based education.
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- (N) - Number of individuals educated, indicating the quantity of individuals
who have received media-based education and successfully applied it in practical
scenarios.

- ( S) - Social benefits resulting from media education. This encompasses the
positive social changes and improvements stemming from quality media education,
including media literacy and critical thinking skills.

- ( C ) - Contributions to economic growth. It represents the financial
contributions, innovations, and growth in various economic sectors attributed to
individuals with media education.

- (E) - Educational investments, covering the costs associated with developing
and providing media education, such as resources, teacher salaries, and educational
materials.

- ( T ) - Time required for acquiring education and implementing acquired
knowledge in practical settings. It denotes the duration between the initiation of
education and the effective application of acquired knowledge.

The formula mentioned, A =(Q x N) + (Sx C) - (E x T) + 1, can be applied
in various contexts to evaluate the impact of quality media education on the economy
and societal development. Here are some scenarios where this formula can be
employed: Educational Institutions: Educational institutions, including schools,
colleges, and universities, can use this formula to assess the impact of their media
education programs. By measuring the quality of education (Q), the number of
graduates (N), economic expenditures (E), the time required (T), and the innovations
generated (I), institutions can gauge the effectiveness of their media education.

Government and Policy Analysis: Government bodies and policymakers can
apply this formula to evaluate the economic and societal impact of investments in

media education. By assessing the quality of education (Q) and the number of
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individuals educated (N) against the costs (E) and timeframes (T), they can make
informed decisions about education funding and initiatives.

Media Industry: Media companies and organizations can use this formula to
measure the influence of media education on their workforce and innovation. By
examining the quality of media education (Q) and its impact on the number of skilled
professionals (N), they can better understand the return on investment. Additionally,
they can assess the innovations (I) that enhance their competitiveness and
technological advancement.

Research and Surveys: Researchers and surveyors focused on media education
can implement this formula to quantify the economic and societal outcomes of their
studies. They can use the formula to relate the quality of education (Q), the number
of participants (N), the research costs (E), the study duration (T), and the innovations
(I) that result from their work.

Economic and Social Development Studies: Scholars and analysts in the fields
of economics and social development can use the formula to investigate the broader
impact of media education. By evaluating the quality of education (Q), the number
of educated individuals (N), the economic investments (E), the timeframes (T), and
the innovations (I), they can contribute to the understanding of the interplay between
media education and societal progress.

The formula provides a structured approach to assess the multifaceted effects
of media education, considering quality, quantity, costs, time, and innovations. It can
be adapted to the specific context and goals of the analysis or evaluation, making it
a versatile tool for understanding the relationship between media education and
economic and societal development.

The formula A =(Q x N) + (S x C) - (E x T) + I offers a valuable framework
to identify and quantify the benefits of media education for the economy. Here's an

elaboration on how the formula can be applied to highlight the economic benefits:
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1. Increased Workforce Competency (Q x N): Quality media education (Q)
contributes to a highly skilled and competent workforce. Graduates who possess
media literacy and relevant skills (N) become valuable assets to various economic
sectors. Their ability to create, analyze, and disseminate media content adds
efficiency and innovation to businesses, especially in media-related industries such
as advertising, journalism, and digital marketing. This increased competency results
in a more productive and competitive workforce, driving economic growth.

2. Cost Savings (E x T): Effective media education programs that reduce the
time (T) required to acquire skills can lead to cost savings (E). Shorter learning
periods, streamlined curriculum, and optimized teaching methods can result in lower
expenses associated with education, both for individuals and institutions. Reduced
financial burdens on students, parents, and educational establishments can free up
resources for other economic investments and activities.

3. Innovation and Technological Advancements (I): High-quality media
education fosters innovation (I) by nurturing creative thinking, problem-solving, and
adaptability among graduates. Innovations in media, communication, and technology
can have profound economic impacts. Graduates with a strong foundation in media
literacy and innovation can contribute to the development of new technologies,
digital marketing strategies, and media content production, thereby stimulating
economic growth in these sectors.

4. Entrepreneurship and Small Businesses: Media education equips
individuals with the skills to effectively use digital media for entrepreneurial
endeavors. This can include starting small businesses, freelance work, or digital
marketing consultancy. Such activities contribute to economic diversification and
can empower individuals to generate income and create jobs, which, in turn, bolster

the economy.
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5. Enhanced Consumer Awareness: Media-literate individuals (Q) can
critically evaluate media materials, including advertising and marketing content.
This results in a more informed and discerning consumer base. Businesses and
advertisers, in response, are encouraged to improve the quality and transparency of
their products and services, leading to healthier competition and better market
outcomes.

6. Digital Economy Growth: In the digital age, media literacy is crucial for
participating in the digital economy. Media education equips individuals to engage
with digital technologies, e-commerce, and online platforms. As more people
actively participate in the digital economy, it fuels economic growth, particularly in
areas like e-commerce, software development, and digital services.

7. Job Creation: The demand for media-savvy professionals increases as
media plays an ever-expanding role in the business world. High-quality media
education programs can directly lead to job creation in fields like digital marketing,
content creation, advertising, and media production.

8. Economic Resilience: A workforce with strong media literacy skills can
more effectively adapt to changing economic and technological landscapes. This
adaptability increases economic resilience as individuals can transition between
industries and roles with greater ease, reducing economic disruptions caused by skill
gaps.

By assessing these elements within the formula A=(Q xN)+(SxC) - (E x
T) + L, it becomes evident that media education has tangible economic benefits, such
as an adept workforce, cost savings, innovation, entrepreneurship, and overall
economic development. These benefits are conducive to a dynamic and thriving
economy in the digital age.

Conclusions and Future Research Directions. In conclusion, the article

underscores the critical role of creative approaches to education in preparing the
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younger generation for the ever-changing and innovative modern world. MediaStar
TV School exemplifies how these approaches extend beyond traditional information
delivery, encouraging students to think creatively, analyze complex problems, and
find unconventional solutions. Such creative education has a profound impact on
economic development.

The influence of creative education on economic growth is substantial. It
nurtures talents that drive innovation across critical industries. MediaStar TV
School's educational programs empower students with creative thinking skills
applicable in various sectors, such as information technology and artificial
intelligence. Graduates of MediaStar TV School actively participate in the creation
of innovative products and services that contribute to economic prosperity.

Moreover, MediaStar TV School plays a vital role in expanding access to
quality education by leveraging modern technologies and learning platforms. This
accessibility reduces educational barriers, facilitating the preparation of skilled
professionals and fostering economic development.

The innovations in education provided by MediaStar TV School are
instrumental. Their online courses based on contemporary technologies, particularly
in fields like artificial intelligence and machine learning, directly benefit students
and professionals in the information technology sector. The graduates actively
contribute to the development of innovative products and services in this industry,
highlighting the practical significance of educational innovations for economic
sustainability.

The article demonstrates the profound influence of a creative education
approach on economic innovation and development, with MediaStar TV School
serving as a compelling case study. It showcases how the collaboration between
educational institutions like MediaStar and a state's economic potential can lead to a

more educated and innovative population that actively participates in the country's
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economic growth. Additionally, it emphasizes the importance of media literacy,
accessible education, and innovative teaching methods in shaping a sustainable and

prosperous society.
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